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a) Food & Agro processing; b) Pharmaceutical, Medical device and
Biotechnology; c) Halal Economy/Halal product; d) Next Generation RMG
and Technical Textile; e) Electronics & Electrical Components & Equipment;
f) Light Engineering & Machinery; g) ICT, Al, Software and Digital Services;
h) Leather, Footwear & Lifestyle products; i) Furniture and wood-based
industries; j) Ship building and Blue Economy.
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Key Export Categories

= Meat and Poultry: Frozen/Chilled Beef, Mutton and Processed
poultries.

* Processed Foods: Biscuits, Confectionery, Juices and Spices.

» Fish and Agro Products: Farmed, Seafood, Dry fish and Packaged
Agricultural Commodities.

Global Halal View:

Products' contribution & Halal Economy

0,
1% lf’rl%

m Halal Food (including meat)
® Islamic Finance

B Muslim-friendly Tourism
® Modest Fashion

® Halal Pharmaceuticals

® Halal Cosmetics

Research & Media

Others

Source: https://www.dinarstandard.com/insights/state-of-the-global-islamic-economy-report-2025-26
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Spirituality, Integrity, Specialty, Stakeholder Approach (SISSA) is
required for Credible Halal Certification.

{ Kitab or Shariah Knowledge {> Bangladesh e
Halal Development Authority \
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-
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S ————————
\_~ 1
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/
ENSURE

<> Ikhlas or Intention <> Amanah or Halal Certification > Taqwa or Fear of Allah

ENSURE
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1.The concept of Halal:

*The concept of Halal products originated from the-

* Qur'an principle of “Halalan Tayyiban” which means:-

» Lawful, permissible, wholesome, pure, safe and beneficial. Under Islamic
Shariah, a product is not considered halal merely because it 1s permissible;
it must also be tayyab product, processed, stored, transported, and
consumed in a manner that ensures quality, hygiene, safety, ethical
integrity and consumer welfare.

* Accordingly, the modern Halal industry extends beyond religious
compliance to trust, hygiene, ethical integrity and internationally
recognized standards of quality assurance traceability, sustainability and
responsible businesses.




2.0pportunities/Potentials of Halal Products:

globalhalal market 1n2025and 1S frecast tohlt around $9 45 tr11110n by
2034, driven by a compound annual growth rate of 12.42%.

» Vast Muslim Consumer Base: Home of 3™ Muslim Majority
Country to over 90% Muslim over 180 million population, creating a
strong domestic market and access to global Muslim consumers (1.9
billion+);

» Growing Global Demand: Increasing global demand for ethical, clean,
and faith-compliant products, even from non-Muslim consumers.

Opportunities/Potentials of Halal Products:

» Expanding Scope: Halal concept growing beyond food to
pharmaceuticals, cosmetics, and tourism, opening new avenues.

» Strong base of agriculture/fisheries: Strategic location
bridging South and Southeast Asia. It holds the demographic,
cultural and geographic advantages to lead in this burgeoning
sector.

» Economic Growth: Tapping into this market can significantly
boost foreign currency earnings and economic diversification.




3.Key Stages & Components:

»Procurement: Sourcing certified or verifiable halal ingredients
and processed components.

»Manufacturing: Dedicated halal production lines with specific
cleaning protocols.

»Logistics: Halal-compliant warehousing, transportation, and
handling to prevent contamination.

»Distribution: Ensuring integrity until the final consumer
purchase.

4.Growing Importance & Market:

»Market Size: A multi-trillion dollar global industry, with
significant demand beyond Muslim-majority nations.

»Drivers: A large and growing Muslim population, increased
awareness, and demand for ethical products.

»Sectors: Extends beyond food to cosmetics, pharmaceuticals,
tourism, and finance.




5.Key Players & Ecosystem:

»Key Stakeholders: Government, policymakers, regulators, halal
certification bodies, academia, research institutions, industry
associations, manufacturers, exporters, logistics and supply chain
providers, financial institutions, consumers, and international
development partners.

»Global Reach: Significant consumption in Southeast Asia,
Middle East, Africa, with major exports from countries like Brazil,
Australia, and Thailand.
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6.Bangladesh’s Present Position:

> Export: $850 million annually

»Major Halal Export: Bangladesh’s halal exports generate roughly $850 million
annually, largely driven by processed agricultural products. Major exported items
include biscuits, juices, spices, and snacks, as well as halal meat (beef, mutton),
pharmaceuticals, and cosmetics. Key global destinations for these goods span the
Middle East, Europe, and the Americas.

»Key Exporters: The sector is expanding, with major conglomerates like PRAN-RFL,
Square, Akij, and Olympic leading manufacturing. However, the country captures only a
tiny fraction of the multi-trillion dollar global market.

»Local Market Size: The local halal products market in Bangladesh is valued at over
$125 billion, making it the second-largest domestic halal consumer market in the world
after Indonesia. This massive sector is driven by the country's population of over 180
million people and extends across food, agriculture, cosmetics, and pharmaceutical




Bangladesh’s Present Position:

»Islamic Foundation Halal certification policy-2023
»~Policy: BSTI Halal certification policy-2021

»Law: Not Available

»Dedicated Halal Industrial Park: Not Available
»Halal Export Processing zone: Not Available

» Unify and Standardize Halal Certification Authority/Current

Institutional Gap: Bangladesh does not yet have a dedicated National Halal
Authority to unify and standardize halal certification, strengthen international
recognition, and fully harness the country's halal export potential.
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Certification:

» BSTI: Has own testing lab with sound scientific arrangements. They have
recognized by OICSMIIC a Turkey based certification authority allowable by

OlC countries. They are providing Halal certification from 2021,

» Islamic Foundation: Islamic Foundation starts Halal certification from 2007
and they got Malaysian JAKIM recognition from 2011. They do their lab test in
collaboration with BCSIR .

> Bangladesh Accreditation Council (BAB): BAB has the authority to
accredited testing lab both Government and Private. They have also got
recognition from Saudi Accreditation Center(SAAC) which will be allowable
by all OIC countries.

» The Saudi Accreditation Center(SAAC) will Provides Halal Certification
Bodies Accreditation Service under the umbrella of OIC/SMIIC and starts from
August- 2026




7.Challenges:

» Institutional Gap: Bangladesh does not yet have a dedicated National Halal

Authatﬂyimpmmd&mﬁmdgmumme,mdmaiutakehalde&Mmmmmue

the country's halal export potential.

»Certification Issues: Lack of internationally recognized, unified
certification and accreditation;

» Infrastructure Gaps: Shortage of modern testing labs and technology
(like blockchain for traceability);

»Skilled Manpower: Deficiency in trained personnel (butchers,
processors, auditors and inspectors);

»Branding & Traceability: Weak branding and lack of robust farm-to-
shelf traceability systems;

Challenges:

Policy & Coordination: Need for clearer government policies, a
single certification body and better international alignment.

High Costs: Expensive certification processes and operational
costs (e.g., cattle feed).

Lack of Awareness: "In many countries abroad, even drinking
water bottles carry halal labels. But many people in our country
wonder what even makes a product halal. This shows a lack of
knowledge and awareness among all stakeholders.




8.Way Forward:
»Bangladesh currently exports around $850 million worth of

Halal goods annually, primarily in agriculture-based products
and Halal meat (which hit $512 million in exports). Experts
estimate that by improving capacity, this could grow
significantly, with specific targets aiming for upwards of $7-S8
billion in exports to markets like Malaysia by 2030

»To fully unlock this potential, the following strategic steps are
recommended:

Way Forward:

i). Unify and Standardize Halal Certification

a) International Accreditation: Establish a single,
independent, and internationally recognized National Halal
Authority that complies with Gulf Standardization
Organization (GSO) and OIC/SMIIC standards

b) Remove Fragmentation: Consolidate the current
certification process split between the Islamic Foundation
and BSTI to eliminate procedural bottlenecks




Way Forward:

li). Leverage Strategic Partnerships

technological know-how, mutual recognition of certificates, and policy
alignment to reduce existing trade imbalances.

b) Develop Dedicated Economic Zones: Leverage investment support to create
Special Economic Zones (SEZs) or "Halal Parks" dedicated to Halal production,
which will attract Foreign Direct Investment (FDI) and ensure strict traceability
in the supply chain.

c) Leverage Economic Diplomacy and Trade Agreements: Utilize diplomatic

channels to negotiate Mutual Recognition Agreements (MRAs) with high-

demand markets like Malaysia, Indonesia, Brunei, and the GCC, ensuring
@ Bangladeshi certificates are trusted abroad.

Way Forward:

lii). Target the Low-Hanging Fruit

a) Global Expat Base: Target the over 10 million Bangladeshi expatriates in Gulf
nations (Saudi Arabia, UAE, Qatar) and Southeast Asia (Malaysia, Singapore) as
immediate consumer bases.

b) Sector Diversification: Expand beyond primary agricultural goods into
processed foods, pharmaceuticals, cosmetics, and Shariah-compliant tourism.

Iv). Invest in Modern Infrastructure & Technology

a) Traceability: Implement digital tracking solutions like blockchain and QR-
based authentications to provide end-to-end supply chain visibility.

B) Accredited Labs: Upgrade food-safety testing laboratories at ports and
production hubs to meet stringent international standards required for Middle
Eastern and European markets.




9.Global Scenario:

“Leading Muslim-Majority Nations (Consumption & Hubs)

»Malaysia: A global hub, consistently ranked #1 in the Islamic economy for
its comprehensive halal certification, finance, and diverse products.

»Indonesia: The world's largest Muslim population drives massive domestic
demand, with growing local manufacturing and tech-savvy consumers.

»Saudi Arabia & UAE: High consumer demand, growing urbanization, and
tourism make these key markets for both local and imported halal goods.

»Turkey & Pakistan: Significant producers and exporters, particularly in
food, textiles, and cosmetics, with strong government support.

Global Scenario:

“Leading Non-Muslim Exporters (Production Powerhouses)
»Brazil & Australia: Market leaders in exporting halal meat and
poultry, supplying major Muslim-majority nations.

~India & China: Large producers and exporters of halal-certified
food, leveraging massive agricultural sectors.

»United States & Canada: Significant players, especially in
supplying halal meat and processed foods to global markets.

» Thailand & South Korea: They have done commendable Halal
infrastructures to boast countries Halal exports.




10 Top Exporters to OIC Countries( All Halal products Categories):
>BrazH: The absolute global leader in halal meat and poultry exports to OIC nations, valued at over $27.9 billion
annually.

»India: A massive supplier of halal-certified buffalo meat, processed foods, and agricultural products to the Middle East
and Southeast Asia, generating over $24 billion.

)Unli<ted States: Exports billions in halal dairy, grains, meat, and processed foods globally, heavily supplying OIC
markets.

»Tiirkiye: The leading OIC-member exporter, specializing in processed foods, textiles, and modest fashion across the
Muslim world.

»Indonesia: The top OIC exporter in agricultural commodities and palm oil, solidifying its role in the global halal
economy.

» Argentina: A major agricultural exporter providing halal beef and grains to OIC member states.

»Australia: A globally trusted su [{)lier of premium halal red meat, dairy, and livestock to major OIC importers like
Indonesia, Saudi Arabia, and the Up E.

»China: A growing exporter of processed foods, packaging, and halal-certified ingredients to OIC nations.

»Malaysia: Known for its rigorous JAKIM halal certification, leading global exports in halal pharmaceuticals,
cosmetics, and specialized F&B products.

»Thailand: A strong non-Muslim majority exporter with a robust, independently certified halal food and beverage sector.

Global Scenario:

“Key Trends

»Meat Dominance: Meat, poultry, and seafood remain the largest
segments, with major exports from South America and Oceania.

»Diversification: The market extends beyond food to modest
fashion, cosmetics, pharmaceuticals, and Islamic finance,
notes Dinar Standard.

» Asia-Pacific Growth: The region leads the halal food market,
driven by countries like Indonesia, Malaysia, and China.




Global Halal Supply Chain:

“Core Principles

»Farm to Fork Integrity: Maintaining permissible standards at
every stage, from raw material sourcing to customer delivery.

»Segregation: Physical separation from non-halal (forbidden)
products in production, warehousing, and transport.

»Halal Certification: Ensuring ingredients and processes meet
strict Islamic guidelines, often involving third-party certifiers.

10. List of Major Halal Certification Bodies Globally

i) . American Halal Foundation (AHF)

American Halal Foundation (AHF) 1s a globally accredited halal
certification body based in the USA, with global offices in Canada,
China, and India. AHF’s network of halal certification is widely
recognized by all 2 billion Muslim consumers across 180+ countries.

ii). Department of Islamic Development Malaysia (JAKIM)

The Department of Islamic Development Malaysia (JAKIM) is the
primary authority responsible for halal certification 1n Malaysia.
Established in 1997, JAKIM ensures that products and services comply
with Islamic dietary laws, thereby safeguarding Muslim consumers’
interests.




iii). Canadian Halal Bureau (CHB)

The Canadian Halal Bureau (CHB) is a leading halal certification body in
Canada, offering streamlined and efficient certification processes to help
businesses comply with global halal standards.

iv). Halal Product Assurance Organizing Agency (BPJPH)

As Indonesia’s governmental body, BPJPH oversees halal certification, ensuring
products meet national halal standards.

v). Halal Food Standards Alliance of America (HFSAA)

HFSAA provides halal certification services with a focus on transparency and
adherence to Islamic dietary laws, ensuring consumers receive authentic halal
products.

vi). Halal Monitoring Committee (HMC)

Based in the United Kingdom, HMC offers halal certification services
recognized globally, assisting businesses in accessing the growing halal market.

vii). Jamiat Ulema-e-Hind Halal Trust

Established in India, this trust provides halal certification services, ensuring
products comply with Islamic dietary laws.

viii). Taiwan Halal Integrity Development Association (THIDA)

THIDA provides halal certification services in Taiwan, ensuring products meet
halal standards for Muslim consumers.




1x). OIC/SMIIC halal certificates are certifications based on international
standards developed by the Standards and Metrology Institute for Islamic
Countrles (SMIIC) under the Organlzatlon of Islamlc Cooperatlon (OIC),

fac111tat1ng trade to Mushm countries. Key standards hke OIC/SMIIC

1:2019 cover general halal food requirements (processing, storage, hygiene),
while other standards address inspection bodies (OIC/SMIIC 57:2022) and halal
pharmaceuticals (OIC/SMIIC 50-1:2022).

x) Halal Monitoring Authority (HMA) Canada

HMA Canada offers halal certification services, focusing on stringent monitoring
and adherence to halal standards.

xi) The Saudi Accreditation Center(SAAC) will Provides Halal Certification Bodies
Accreditation Service under the umbrella of OIC/SMIIC and starts from August-
2026
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xi). Emirates Authority for Standardization and Metrology (ESMA)

ESMA 1is the UAE’s official body for halal certification, ensuring
products comply with national and international halal standards.

xii). South African National Halaal Authority (SANHA)

The South African National Halaal Authority provides halal
certification services in South Africa and plays a key role in ensuring
compliance with Islamic dietary laws across various industries.

xiii). CICOT (Thailand)

CICOT 1s Thailand’s official halal certification authority, offering
services to ensure compliance with Islamic dietary laws and facilitate
arket access for businesses targeting Muslim consumers




11. Comprehensive list of Halal linked Industries(69)

A. Halal Food & Beverages (8)

B. Halal Pharmaceuticals & Healthcare(6) — — — — —
C. Halal Beauty, Cosmetics & Personal Care (7)

D. Halal Supply Chain, Manufacturing Inputs & Packaging (7)

E. Halal Travel, Hospitality & Muslim-Friendly Tourism (6)

F. Halal Education, Research & Capacity Building (7)

G. Halal Media, Recreation & Lifestyle Industries (6)

H. Islamic Finance, Fin Tech, ESG & Digital Economy (8)

|. Modest Fashion & Apparel (6)

J. Halal Certification, Compliance & Assurance Services (8)

12. Export Diversification

»With Bangladesh having graduated from the UN's Least Developed
Country (LDC) status, the stakes for export diversification are higher than
ever. To survive globally without reliance on RMG preferences, the country
needs immediate, targeted policy interventions:

»To do this, it must eliminate the anti-export bias by rationalizing high
tariffs, improve logistical efficiency at ports, and provide equal tax/bonded-
warehouse facilities to emerging sectors like light engineering, agro-
processing, pharmaceuticals, Halal and ICT.




i). Rebalance the Tariff and Tax Structure

> Remove Anti-Export Bias: Domestic sales currently offer
higher profit margins than exports due to high protective
tariffs. The government must reduce effective protection
rates and para-tariffs to encourage manufacturers to look
outward.

»Expand Bonded Warehouse Facilities: The RMG sector's
success was largely built on duty-free imported inputs. This
"back-to-back" letter of credit and duty-drawback system
must be rapidly expanded to alternative sectors like leather,
plastics, and electronics
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ii) . Boost High-Potential Alternative Sectors

>Li§ht Engineering & Electronics: Implement the specific capacity-building
an

duty-exemg_tion targets from the Light Engineering Industry

» Agro-Processing & Halal Foods: Standardize comBIiance, testing, and
certification (e.g., ISO, Halal) to tap into premium global and regional food
export markets.

»ICT and Outsourcing: Expand digital infrastructure and provide financial
and mentorship support to IT startups to boost the service export share.

»Pharmaceuticals: Following LDC graduation, the TRIPS waiver on generic
drug patents is expiring. Bangladesh must transition from relying on
imported Active Pharmaceutical Ingredients (APls) to establishing a
domestic APl ecosystem to stay competitive

» Halal Products: Utilize the potential of Halal export in a comprehensive
and coordinated manner




iii). Overhaul Trade Logistics and Infrastructure

~Improve Customs Efficiency: Address the h

igh cost of doing business by

draticaly reduce lead and port dwell times.
» |dentify the shocks from LDC graduation and take appropriate steﬁs to
address this issues in a coordinated way/whole of government approach.

»Strengthen Supply Chains: Modernize road and rail networks connecting
export processing zones (EPZs) to key ports (like Chattogram and Mongla) to
decrease transport costs

» Unify and Standardize Halal Certification

International Accreditation: Establish a single, independent, and
internationally recognized National Halal Authority that complies with Gulf
Standardization Organization (GSO) and OIC/SMIIC standards
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iv). Aggressively Pursue Trade Agreements

»Bilateral FTAs: Actively negotiate Free Trade Agreements (FTAs) and Preferential

ade Agreemen PTAS) to offse 1u pe access in major marke ,
USA, etc.) post-LDC graduation.
» Attract Foreign Direct Investment (FDI): Proactively target multinational
corporations to set up manufacturing plants in sectors outside of textiles (e.g., EV
components, tech hardware), promoting technology and skill transfers

» Target the Low-Hanging Fruit

i)Global Expat Base: Target the over 10 million Bangladeshi expatriates in Gulf nations
(Saudi Arabia, UAE, Qatar) and Southeast Asia (Malaysia, Singapore) as immediate
consumer bases.

li) Sector Diversification: Expand beyond primary agricultural goods into processed
foods, pharmaceuticals, cosmetics, and Shariah-compliant tourism.




A comparison of projected global market sizes highlights the scale of these opportunities:

o Electronics and Electrical Equipment is projected to reach US$10.5 trillion by 2040 nearly four
times the size of the global RMG market (US$2.7 trillion).

making it

more than five times larger than the global RMG market.

o  The Halal Economy is projected to expand to around US$8.5 trillion, or more than three times the
size of the global RMG market.

o« Food Processing and Agro-processing is expected to reach approximately US$5.5 trillion,
representing about twice the size of the global RMG market.

o Pharmaceuticals, Medical Devices and Biotechnology are projected to grow to US$4.5 trillion,
offering a market that is substantially larger than global RMG and well aligned with Bangladesh's
existing industrial strengths.

The policy challenge, therefore, is not to replace RMG, but to replicate its success across a broader portfolio of
globally competitive industries. This transformation will be essential for achieving Bangladesh's aspiration of
{mx ybecoming a US$1 trillion economy by 2034 and one of Asia's leading diversified manufacturing and knowledge-

e

=wean based economies by 2040.

The Triple Transformation

Bangladesh's economic transformation requires three parallel shifts:

. Industrial Transformation: from assembly and basic manufacturing
to advanced manufacturing and technology-intensive production.

. Export Transformation: from dependence on a single export sector
to a diversified portfolio of globally competitive industries.

. Institutional Transformation: from fragmented policymaking to
coordinated, evidence-based governance that aligns trade, industry,
education, innovation, finance, and competition policy.




The following few pages contains the draft report of BCI
organized roundtable on “ Halal Market: Opportunities'
and Challenges for Bangladesh” held on 17 January 2026.

et AfStam
Halal Market: Opportunities and Challenges

QG G 99 Ioifge (RFTER) a9 Scass ETme QT 26 Seofve, Jeaeresad, I s, A bR @ GFoe G, aifdey serew, @-
S (G362 wa Wfers, @H@awg 7=, Independent researcher, asférs, asiceRFIT ¢ s NS Fufas afedicTa afsFfamaa Fw sa-05-2020
sifsed =g @ wm @6 Consultative o Ss 27 | For Fuifae To-ifs [/enz gv e Torifs FrEyTs TR Tor THfgs 20e «ims 1R
JCA Y3 AT FCACRH AL BoATFS e [Ag «x =9 (AT wros Sifeees |

TS ToAfFS I Sifers ARf*E-F o e 1 74 |

RAFTE @9 CLEGIE (IR ©. (: (ZEE Sfe, e Tolft ST« @@= | ToR wars S 7w o e «iffvw 9= «taw | =357 #its9 @19 “Halal
Market: Opportunities and Challenges for Bangladesh” Ass «sf6 Short Brief o= €3t 27 | {52 @9 @earsif@ @i @ Brief @ ()
JIENACAR S Te= Wexesd Opportunities and Challenges; (2) Global Scenario; (9) Major Global Halal Certification Bodies: (8)
Global Halal Supply Chain Te5ift 579t SICeTFTS 6 |

wre: 79 Fostering Halal Product and Halal Market i=ict Dr. Md. Mominul Islam, Assistant Professor of Marketing, IUBAT
Business School @sf6 58 @32 Comprehensive $#%==1 sw= | f fe=w ®tg Halal Board, Academic Development in Shariah,
Marketing, Supply Chain and Halal Science ¥=5ifn Rag 5132 wwog 4 |

736 ToEeEE oF AT AZeet G Ay, AfEB e TN, arzest e afefHfy, Fifdey serdew afsfwfy, Independent researcher,
aafere afefafy aae ~RrfSTs I we afsffm ore Iew B «t@ | T THfgs 8o afsffy arees oiw e s wfeef ¢ se e e
IS VI FCAT QIR @Il AR B AT |




QILETICA=-NECARRT OFIT O DA HIS ISIBY @F T s=ig A @ U FS FANAN 9697 Wi a9 @ Sewglel (e &) [Aeis @ f<{oes
W Sl | ol s Qe l-Sercaf®iE (o AN R fHon a6 G seace s @ GEca S Sowmie Ser @ @i e | [N s =ieme
TG FABRA AR CAE FIAN-AMS5 8 IS s va afaied Feg @cs =i | {5 =sime w== Sieslt G, 2020 @ JIET=1 - GHE a3t

International Halal Expo S35 @3 & Lo & TSl CATHCRA |
Presentation 8 SICAIGHCAR CATETl (IeTl STEIBA1 (TS (@ {1 3137 T «eeiee of fFasnols

) CERTE RIEART WCH6 AIZS TSN ©. 0 G (AT 2098 A ».8¢ f&fFw 2@ | T899 W67 Annual Compound Growth 2= 52.83% |

2) g i 2 Rferes e w1z =y o feasiane (@rgn, =y [&fy, afeser ¢ waers weg Froae™ o ) e =i T I=ees |

) Asia-pacific Region e F© Wt6 Lead 908, ICAICHHT, NEERFAN, B @ (F@ TS |

8) RIS #Itehd «Fb TG ¥&C Variation IR | & G135 & @oft 39 @73ca@ Halal Linked Industry 3cacg at {6 q1 1v5 2IGIe SIS (@
= |

@) A TEEEE JAKIM Seesifas 3576 fS wrece== @2 OIC/SMIIC seifrs BSTI zEme Aifofwcss fea A | sifssiest Soareics 136
AFSHITTR FAZET &R FACS TR A SIAA G JIILE 8 TN AT |

v) wrsiens Halal Export @<eat s Rfereaa s (w80 fferms) «@a Export Diversification 33 IRt Ifaa o Qe “iay S =W/ NCHC6
T B A6 AFoN A TS A |

Q) SCEBS o9 @6 Besre zrere sfbfr== Authority/Board ¥ Country Branding 391 w9 05 @FFICAA FACRH |

b) B Tt Geeiee SN Global RIEe NIt &t f{ess e af¥ial @ Thaiesia NtHes e &) (S e 20T O9 TS 2sis
e 70T @3 @Rl @ THATTHIA TCHH AR & (@ «70F Accreditation WaFE ©f Sed “MeF= fHre =0 |

5) QT ey @ e NCHCGH AR 7 s MSME Stiileitnd SIeTeitd Si=ics 20 |
do) WSS ZIENET Ao (eI HLHEZ 8 JIETACH TSSO ZIEIE 2{elf (el SACHS FHCE @ F{aem TR 8 b ows! At A6 A6 2 |

s»)Halal Certification @32 Halal Supply Chain @ 751 RE@ SRR o7 (AT o [iFw@ie = Sools aw@ies I SNeEts ]9 |
52) Hala Ecosystem @3 & &THSHIT Gde (Coad &l AF TS ~Hfca =T oy aegewad aag 3 FifEefd b sz ciicas s=y sifasf@
ST LT BT &I BIg 41 |
sw) Traceability 32 S Fearz, Togw, BAM, FIFAR G2 (SIS 2@ (SMRICH! 7 B e Standard Gt 5a1F NABFS! 8@ 3756 Q17 (0
el AMGTRFEs @l @ @l a= “Afeat 332 == |
38) T WCHCo f=IeT FAGIRFICE G0, Q1T FICSt NG, ATASAT AFCHH &=, SHISIcnd SR @ Aem wiv, Alfoleces, Ablrwcea sy
Fipfs, AR G2 [Reawe! Tonfom & Whole of Government Approach @ 3&F[, 1306 GIE 8 AICSHA/FTN A8 @F A F1H
> |
3@) TRFICER STF (ACE TN IO FSRACE IS AR & SIS THAFT 8 ALFN FYRCE GF6@ [H0h 206 G137 ¢ 7efHB 57 CoFTH a9
AR Ao BE @6 AgFpet A5 co w41 |

9 TSR TG FYX AFCER A CRIF T G3R TSNS I T, IR ToITe Fa @36 WFoRe Qres R[eeit toft 0 2798 SeTn=l Fa a3
AT ST R ETR NP G0 FNACRARTS TGt T 7CF ALEHB TR AZCAINS! @ TR (5T AW TSl <17 A1 7H |

AT ARSI CoR FCACRT -

©. (. ZEE S, aRfeiy
GIeeroIfd coIcEe
FiET AR = Rt ([RfFreg)




Thank You

Dr. Md. Helal Uddin, ndc
Secretary General
Bangladesh Chambeér of Industries (BCI)




